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ABSTRACT This paper draws from the European research project: ‘Diasporic Minorities
and ther Media in Europe A Mapping. This study investigates how diasporic ethnic
community media — especidly the Internet — get involved in processes of excluson and
community building and how new communication and information technologies enable or
obstruct community and cross-community communicaion within  Europe.  Europe is
becoming increesingly multiethnic; the mohility of migrant populations, the establishment of
diasporic communities and the emergence of many co-exiging, competing and hybrid ethnic
cultures, are dl involved in the shaping of the contemporary socia and cultura European
condition. Within this context, the growing numbers of ethnic community media reved an
active — and dternative to the maingream — culturdl production with implications for identity
and for bdonging in ethnic and multiethnic communities. The dternative — and pardld to the
nationa and European maindream — diagporic minority media cultures could play a key role
in sugaining communities, in expanding paticipation in nationad and European publics, but
adso in leading to segregation and inward-looking cultures.  With reference to rich empirica
data, collected in 12 European countries and in a series of case dudies | highlight the
richness of the minority community media map in Europe. | then argue that new media offer
potentidls for empowerment and community as a diverse, decentralised experience that takes
place across and beyond multiethnic Europe.
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I ntroduction

There is no doubt that new communication technologies have chdlenged meanings of
distance, boundaries and time. Have identities changed radicdly as a consegquence?
Are communities on the retreet as people become more mobile and their everyday life
more flexible? Can we tak about new forms of rdations, loydties and belonging (or
of non-beonging)? Much is being sad about a communication revolution that dters
our experience of the world and of oursdves Huidity, fragmentation and mobility
have become buzzwords within a discourse that assumes tha people are more and
more flexible and mobile players in a globd aena Yet, these assumptions ae
chdlenged as many people 4ill seek refuge within communities, as they express
ethnic loydties and oppodtions, as they dill define themsdves in rddion to
homdands and diasporas. These conditions remind us that the incressing posshilities
for communication and hybridity do not imply any tdeologies for either belonging or
for being. They remind us tha communication possbilities dlow the emergence of
new conditions, but aso of dternative scenaria within new conditions. As it is
impossble to reech easy and homogenisng conclusons about identities and the
media, research needs to be sendtive and seek understandings in the particular — in
the experience that is podtioned in hisory, space and time. Individuds, groups and
communities pogdtioning in relation to the possbiliies and consequences of
information and communication technologies vaies extensvely; s0 does thar
experience of identity. This particularity needs to be sudied in order to understand
difference and change in their consequences. Empiricad work and case studies make
andydis possible, redistic and meaningful.

Ethnic and diasporic media can become powerful mouthpieces of the community they
represent, they can create powerful images of sdf-representation for the group
(Riggins, 1992; Husband 1994) and in ther communad consumption they can sudtan
a snse of ehnic commondity (Georgiou, 2001). Minority media can become
symbols of empowerment, they can inform and communicate symbols of community
and they can potentidly mediate a group's participation in the public sphere of the
country where they live in, in the public sphere of their country of origin and in
transnationa public spheres that emerge in the diasporic experience — as people who

come from a common digant homeland and are presently spread around the globe



seek communication and community. Such potentids for participation and incluson
in communities, for the widening posshbility of being informed and pat of an
interpretative diasporic community are advanced by ICTs In the era of digitisation
the space for dternative media is broader than ever — though <o is the competition for
audiences attention; the cost for developing and sudaining dternative minority media
has decreased subgtantidly and the spatial specificity and boundedness of the media —
in terms of posshilities for broadcagting and circulation and of regulatory limitations
— are presently much more flexible than in the past.

Through the possbilities for production and consumption of different minority media,
muiti-sted and decentralised media cultures emerge. The meanings of spatid and
tempora redtrictions and boundaries (Harvey, 1989) have been challenged through
the media — as images of a digant homeland are disseminated on satellite televison,
as the image of the digant family is renvented on a home-made web page, as the
sound of a friend's new-born baby is mediated and heard on a home video. The
immediacy of access to images and sounds that once would be unreachable, the
mediation of the experience and the way both are appropriated dlow the media to
become pat of everyday culture, of people€s emotiond and communicationa
experience. Everyday culture has become media culture (Alasuutari, 1999). In
discussng media as pat of everyday culture, we turn to the notion of mediation. ‘The
notion of mediation therefore provides a route into a concern with the ddicate, but
adways higoricdly and sociologicdly specific, ways in which public (and inevitably
private) meanings emerge and merge in the socidly and culturaly contested spaces of
everyday life  (Silverstone, 2001: 11). In the same paper, Silverstone argues that
mediation is a didectic concept, which ‘requires us to address the processes of
communication as both inditutiondly and technologicaly driven and embedded...At
the same time it requires a condderation of the socid as in turn a mediator:
inditutions and technologies, as well as the meanings that are ddivered by them, are
mediated in the social processes of reception and consumption’ (ibid. 10).

In this research, we want to investigate how media technologies, the inditutions of
minority media in paticular and minority audiences interweave in everyday life and
how they are involved in processes of community building, in processes of incluson,

excduson and paticipation. Within this triangular relation our focus is on diasporic



minority media production. Minority media production is of paticular interes as it
(i) reflects the ectivity of different communities within media cultures, (ii.) partly
reflects the culturd identity of diagporic groups (eg. monolingud or multilingua
media; locd or/fand globd media and (iii.) dlows us to investigate how media
production interweaves with media consumption in complex relations that go beyond
a conceptudisation of a ‘sender — receiver’ relaion. As we map the diasporic media,
we st questions around the role of ICTs and their contribution in the development of

the (new) diasporic media cultures.

Mapping Minorities and their Mediain the EU

This paper draws from the EC-funded project ‘Minorities and their Media in the EU:
A Mapping', which is based a Media@L SE, the media programme & the London
School of Economics. This project is an ambitious attempt to understand some of the
complex redities and conditions in the rdations between identity, community and the
media in the case of ethnic, diagporic minorities in Europe. This research project,
which is 4ill in progress ams a drawing a comprehensve map of the ethnic and
diasporic media cultures across the EU and a examining how minority media cultures
rdae to issues of excluson, paticipation and community. Particulaly important for
this project is the role of new technologies and of digitisation in the development of
minority media cultures and ther cregting of new possbilities for communication

and/or new exclusons.

Research has aready shown tha during the last decade or so, communication
technologies have enabled the development of decentraised, locd and transnationa
media, dlowing groups to re-imagine themsdves and Europe beyond the dominant
and naiond ideologies of European and nationd homogenety (Morley and Robins,
1995; Aksoy and Robins, 2000). As these changes occur, ideologies about the
sngularity of Europe and European identities are chalenged and important questions
areraised.

Beyond Eurocentrism



For centuries, Eurocentrism has assumed a predominant role of a sngular European
culturd heritage within the continent and beyond (Amin, 1989) and European culture
has been imagined as being defined by the Judaeo-Chrigtian religion and the ancient
Greek ideds (Pieterse, 1991). This imagining has undermined the heterogeneity of
Europe, the culturd conflicts between different populations inhabiting the continent
and the tensons the actuad European culturd has dways been about. Pieterse argues
about this imagining: ‘in addition to being chawinidic, ditig, pernicious and
diending, it is wrong (ibid: 3). This myth undermines regiond cultures and
subcultures, it denies popular culture and ignores multiculturd redlities. Furthermore,
it implies a datic understanding of both culture and Europe, while faling to take into
condderation the higtoricd, communication and, among others, technologicd changes
that have been taking place. The dynamic presence of minorities in Europe, which
extends beyond physca presence, and includes the dynamic development of
dterndtive  cultures, politics and communities, increesingly  undermines  the
dereotypes around European culturd homogenaty. Minority media become some of
the mogt vibrant agents of dternative cultures and their presence aone reflects
multicultura Europe and its diverse, often tense and conflicting qudities.

In this context, we address some key questions around multiculturdism in Europe,
media and community:

& &D0 communication developments dter minorities pogtion in Europe?
#eHow do ethnic diasporic media chalenge minorities sense of beonging in loca
and transnationd spaces and what is the role of mediated communications for the

shaping of minority identities?

&0 minority communities sudain separatist cultures or do they paticipate in an

emerging European multiethnic culture (or diverse multiethnic cultures)?

#eHow extendvely do paticular media cultures participate in cresting new

conditions for socid incluson and excluson?



ee\What is the minorities particular take on media technologies gppropriation and

what are the consequences for minorities and the broader society?

This is an atempt to map culturd and ethnic difference within Europe and interpret it.
We ae mapping culturd difference as expressed in media cultures. Culturd
difference can lead to segregation, to the emergence and sustaining of communities
that are diginct and separate from the maindream, but dso to the emergence of
communities that are becoming integrd pat of the mansream, of the nationd and
transnationd European socidties, though often radicdly innovative in gppropriating
divergity within their boundaries and outsde.

This research is 4ill in progress. The map of the estimated 140 diasporic minorities
and their media is unfolding in data from 12 European countries. This data reflects the
richness of the minority media cultures and the mgp being drawn reveds a
multiplicity of experiences, stings and directions. For some communities — the
newer diasporic communities especidly (eg. Croats, Albanians) — mediated
communication primarily reflects ther interet in daying in touch with ther
homeland. For communities that have been in the diagpora for generations, diasporic
media offer a chance to keep long-term, on going and adapted to their everyday life,
communication with other members of the broader diaspora (eg. Jews, Armenians).
But for mogt of the diasporic communities, minority media meet ther multiple needs
to communicate with other members of the same group in the locdity, in the country
of origin and in the broader transnationd diaspora (e.g. Greeks, Turks, Caribbean).

An important point to make is that diagporas are not homogenous, nether are
diasporic identities. Diverdty characterizes any culturd experience (Papastergiades,
1998; Woodward, 1997). As Hardt and Negri (2000) argue, the identity of ‘the
peopleé has been condructed around an imagined unity that diminaes internd
difference and identifies the whole group with a hegemonic group, race or class.
Agang the ideology of culturd homogenaty, Hardt and Negri suggest the category
of ‘the multitude. They ague that the multitude is a multiplicity, a plane of
gngulaities, an open set of rdations, which is neither homogenous nor identical with
itsdf and bears an indigtinct, inclusve relation to those outsde of it (ibid.). This is an
important point to make in discussing the multicultural character of Europe. Groups



ae not chaacterised by internd homogenaty, while their interdependence with
Others is inevitable. There is no clear divide between the ‘Europeans and the
‘Others, there is no such divide between ‘the culture of the ‘Europeans (or the
Germans, the French, etc) and ‘the culture of the Others (‘the foreigners). The
complexity of the culturad reaions within and between culturd, ethnic, mgority and
minority populations is extensve enough to meke the invedtigation of diasporic
dggnificance much more interesting than a modd assuming a divison between a

homogeneous mgority and a homogeneous minority would suggest.

Thinking through diagpora

The concept of diagpora goes dong way back in human higtory; it was initidly used
by the ancient Greeks to describe their spreading dl over the then known-world. For
the ancient Greeks, diagpora dgnified migration and colonisation. For the Jews, the
Armenians and the Africans who later adopted the term, the concept implied more
panful meanings of loss of a Homedand, violent deeritoridisation and longing for
return (Cohen, 1997). As much as the history of migration and settlement for these
populations and for other populations that have moved across the globe has changed,
so did the concept of diaspora.

Today, diaspora has made a dynamic comeback in the debates around ethnicity,
nationality and nationhood, boundaries and identity. A concept that has transformed
in time, diaspora has returned to address and assst the understanding of migration,
post-migration and reteritoridisation, peopleés multiple sense of beonging and
loydties beyond nationa boundaries. Diagpora has become ‘an intermediate concept
between the locad and the globa that neverthdess transcends the nationa
perspectives, Gillespie argues (1995: 6). Diaspora implies a decentraised relation to
ethnicity, rea or imagined relaions between scattered people who sugtain a sense of
community through various forms of communication and contact and who do not
necessarily depend on returning to a distant Homeland (Peters: 1999).

Diaspora, as it goplies to late modernity conditions, illugtrates the hybrid and ever-
changing nature of identities that are not inescapably dependent on homogeneity,
purity and dable locdisation. Cultures viability does not depend on purity, rather



they survive through mixing (Boyarin and Boyarin: 1993). Identities in the diaspora
become ‘diasgporized’, Boyarin and Boyarin suggest (ibid), explaning that these
identities can go beyond dudisms. Diasporas hybridity implies a diverdty in
cultures, that co-exist, compete, merge and emerge; cultures that may be the outcome
of cultura meetings or of suppresson, excluson and domination; cultures that reflect
the difference of darting points, histories, journeys and (imagined) destinations within
Europe; cultures that do not imply the exigence of a given origind or pure (‘the
European’) and a new impure and other (‘the migrant/the foreign’). Rather diasporas
hybridity implies multiple points of depature and multiple dedtinations, it implies
ingabilities and inequalities, not only in the meding of two different cultures or
populations (eg. ‘the Turkish and ‘the German’), but within any of those cultures,

group and communities, as much as in-between.

In this context, concepts such as hybridity and diaspora become usgful for
understanding (i.) how European cultures emerge in the uneasy meeting of the old and
the new, the locd, the nationd and the transnaiond; (ii.) how diasporic minorities are
characterised by internd diversty, especidly within generations and how diasporic
communities involve as much interna conflicts of power, as wel as conflicts with
others, and (iii.) how diasporic cultures are not homogenous, harmonious or singular
expressons of community consensus and how they actudly involve negotiations and

conflicts within and outside the group.

Diagporic communication

As much as the diasporic experience varies, so do diasporic media cultures.
Communities such as the Turks for example, enjoy an extensvely developed media
seting, benefiting from satelite technologies in particular (Aksoy and Robins, op.
cit.; Ogan and Milikowski, 1998). Other communities, such as the Kurds, increasngly
bdance ther limited access to conventiond media with an increesng communicative
presence on the web. Dozens of new Kurdish web stes make their gppearance on the
Internet every month and, gpart from the fact that are dl (sdf) identified as Kurdish,
the vaiety in ther gdyle, content and the fraction of the transnationd Kurdish
audience they address, vary sgnificantly.



The Kurdish example is one that reflects very vividly the complexity and diversty of
mediated communication, especidly communication ortling, with consequences for
identity. Kurdish, being one of the mog tightly-linked and politicised diasporas, have
been using the Internet to make ther politicd cause known, their own voice agains
Turkish and other opposing voices heard and for renewing a sense of belonging in a
transnationd community. Politicd web pages and discusson groups ad sites of
Kurdish culture and language have a prominent presence within Kurdish ontline
production. It is worth noting though that, even for a community whose transnationd
communication is characterised by a livdy and transnationd politicad and politicised
discourse, this is not the only kind of communication developed on-line. Kurds dill
produce and consume a vaiety of web Stes and use emails for communicating not
only politicd concerns, but also persond, professona and other news. No matter how
tightly linked and politica this group is, it dill includes various subgroups — people of
different generations, ages, classes, locations and interests. This internd identity
diversty cannot but to be reflected in ther communication and ther communication
canot but inform ther identities. For example, new generations choose English as a
shared language; for them this choice does not conflict with their Kurdishness, rather
it adlows them to communicate with other Kurds al over the world. For the older
generations of Kurds though, the predomination of English in online communicetion
is often consdered to be athreet to their ethnic identity.

Ovedl, the media open up posshilities for communication between populations in
local, national and tramsnationd spaces, they creste new possibilities for cheaper and
quicker communication and shgpe community spaces that are not redricted by
geography. The vivid diasporic media space, the development of diasporic networks
and the increasing, yet diverse use of the diasporic media by different communities
indicate that information and communication technologies have not only eased
diagporic locad and globd communication, but they have actudly changed it. When
grandparents living in Trinidad learn how to use the Internet in order to send emails to
their granddaughter in London (Miller and Saer, 2000) their understanding of
communication, as well as the intendty of family reaions change. When every third
Cypriot household in London invests on a huge satdlite dish in order to watch the
news from their country of origin every evening, the disance between Britan and



Cyprus diminishes, everyday Cyprus news become common references in London

and the sense of being Cypriot is being reinvented every evening (Georgiou, 2001).

The Specific Case of the Internet and Diasgporic Communities

As the examples presented dready highlight, new communication technologies dlter
the posshilities and conditions of communication and community. As the Internet
surpasses the nationdate limitations and usudly the legidaive limitations that bind
other media, it opens up new posshiliies for sudaining diagporic community
rdaions and even for reinventing diasporic rdations and communication that were

either weak or non-existent in the past.

In discussng the condition of diasporic on-line communicetion, it is important to st
up two main garting points. On one hand, on-line communicetion for the members of
diagporas has gmilar charecteristics with other groups — with dl the qudities
inequdities and regpid changes that characterise ontline communication overdl. For
example, the numbers of members of diasporas using the Internet increase rapidly.
Also, as a rule, people with higher levels of education and income enjoy more access
than those of lower educationa and economic capital. In most cases, diasporic on-line
communication is diverse and it combines the use of emall with a more limited use of
the web for information, entertanment, education. Like for the vast mgority of
Internet  users, for diasporas as wdl, online communication is incressngly
ingrumental (Cagtells, 2001). At present, it is edtimated that over 85 % of generd
Internet usage represents emall communication, primarily with friends, colleegues and
family — relations that are initiated in ‘red’ ‘off-lin€ conditions as much as online
(Cagdls, ibid.). My own research with the British Greek Cypriots (op. cit.), as well as
other research on diasporic communities and on-line communication (Miller and
Saer, op. cit), indicate towards Smilar findings. The Internet increesngly saturates
everyday life but it adso becomes compatible with it. Most people use emal as a
chegper, fader and more direct way to communicate with family and friends living in
the locde (especidly those who have continuous access to emall — eg. students and
professonas) and others living in the country of origin or around the globe. One of
the participants in my research in London told me how he managed to trace a friend
from his high school years in Cyprus through the Internet and dmost twenty years
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later he actudly re-esablish a long-log rdationship with him. The difference is that
this relation is now on-ling, without exduding the posshility of a meseting in off-line
life. ‘It was s0 easy to find him on the Internet. | did a search under his name and |

found him. It was so great...He isa solicitor in FHoridanow’, he says.

On the other hand, however, there are certain distinct characteristics of diasporic on
line communication. The fact that diasporas are transnationa communities means that
ther communication is very often mediated — until now manly the teephone and
snal mail served that role — and more recently emal has developed as a powerful
competitor of the telephone and post. Family photos traveling from Cyprus to the UK
and the other way around are among the most popular atachments in communication
between digpersed Greek Cypriot families and friends. With on-line communication,
the exchange of everyday, band news has dso increased. Sharing the bandity, the
routines and the common activities of everyday life (De Certeau, 1984) increases the
sense of bdonging to a community and furthers the limits of the imagination of
sharing (Georgiou, op. cit.).

Another point of particular importance for the relation between diasporas and the
Internet is that of excluson. In the case of diagporic minorities, like in the case of
other groups that face socid excluson and discrimination, the inegudity in online
communication is extremdy reevant. As Cagdls (op. cit) argues, excluson from on+
line communication and networking is one of the most exclusonary processes from
contemporary economy and culture. This form of excluson is increasingly complex.
Firdly, there is a divide between those having access to the Internet. Though this is
consdered to be a decreasng and short-term condition, it gill has important
consequences for large sections of the population. Secondly, excluson from on-line
communication and ortline networking is increesingly connected to computer literacy
and to education and the culturd capitd that dlows its users to make sense of it. Both
of these conditions are paticularly reevant when referring to certain underprivileged
groups — like the aged, the generation of non-computer-literate and those who either
lack the culturd capitd to make sense of the Internet or ther culture differs
Ubdantidly from that of medialed communication. Findly and more importantly in
the long run, and as Caddls points out (ibid), there is inequaity between the
‘producers/users  and the ‘consumers/users of the Internet. The first category refers
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to those whose activity on the Internet feeds back into the technologicd system and
the second to those who do not interact directly with the developments of the Internet.
This is a key dimenson of an excusonary reation which rdates to wha Massey
(1993) weas referring to when she was taking about the divison between those in the
receving and those in the producing sSde of globdisaion. A dimenson of key
importance this last one relates directly to the production, use and consumption of the
Internet by such minorities as the diasporic ones. Does the Internet dispempower and
exclude diasporic communities further or doesit actudly fight excluson?

The answer to tha question is not draightforward;, neither is the relaion between
diagporic communication and the three kinds of on-line excluson. Neverthdess, there
is a need to be sendtive both to these posshilities of excluson and the possbilities of
the Internet for furthering diagporic communication. Indeed, some communities
remain on the receiving sde of the media, and though less so in the case of the
Internet, poverty, socia excluson and culturd capitd  ill  reman  powerful
boundaries, often sronger than those of space and Eurocentric ideologies. On the
other hand, for the new generations of diasporic populations the Internet is a new way
for direct communication, for decentrdised and dternative to the mainstream media
production. Those new generations of diasporic people experiment with the Internet,
paticipate in their own on-line fora and express dterndive voices to those caming
homogenous and bounded European and nationd cultures. Furthermore, diasporas,
like dl media consumers, communities and societies transform  technologies by
gopropriaing, experimenting with it and making it compatible to ther everyday life
and culture (Cagtells, op. cit.,; Silverstone and Hirsch, 1994; Silverstone, 1996). This
means that on-line communication makes sense for diagporas in the context of their

everyday life and in didogue with ther culture and history.

If there is any meaning in discussing the relaion between diagpora and the Internet is
because that has a particular vaue in the context of diagporic cultures. Diasporic
communities — even if diverse and with paticularities in different cases — have dways
relied on networks, which expanded from the immediate locde to the globd and
transnationd. Thus, the Internet tekes even further the possbilities for the long-time
developing diasporic culture of mediated, transnationd and partly free from date

control communication. Furthermore, for communities such as the diasporic, which

12



ae chaacterised by disparity and diverdty, the condruction of shared imagination,
images and sounds of commondity have dways been key dements of sudaning
community. The Internet has dlowed most of these communities to discover and
rediscover this shared imagination and commondity. The web pages and discusson
groups that recondruct communities, bring together friends and families and even do
business with this community of consumers, are the most powerful diasporic presence
on the Internet, apat from the invisble, band but very crucid for community and

identity email communication.

Some Concluding Remarks

New communication technologies have not only eassd communication within
diasporic communication; they have partly dtered its form, content and meaning. The
Internet in particular has an unprecedented vaue, which has not yet been extensvey
appreciated in relevant research. In concluding, | want to sum up some key points in

relaion to the role of the Internet for diasporic communication:

#«The Internet creates empowering potentials for diasporic communities. It is an
easy and chegp way for different minorities to gain vishility, voice and surpass
the boundaries of space and of dominant culturd ideologies within Europe.
Neverthdess, the digitd divide and the excluson from mediated communication
and networking (Dutton, 1999) ill makes it difficult to celebrate the Internet
without highlighting the exiging inequdities in communication, technology
competence, in the sociad and cultural cepitd of its producers, users and non
USers.

#&AS the Internet was designed, developed and dynamically established in everyday
life primarily as a technology of free communication (Cadels op. cit), the
culture of free and unconventiond communication usudly characterises its use
This is 0 in the case of diagporic communities which usudly see in the Internet
an opportunity to communicate beyond geographicd and national boundaries, as a
way to establish a dynamic presence, an often ressting (even fundamenta) and

proud voice vis-&-Vvis discrimination, exclusion, politica and socid subordination.
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& &The geography of the Internet is patly defined in its use by such communities
that, though dispersed, do exig and are sustained in virtud spaces and mediated
relations.

&&Through their online presence, diagporic communities can clam ther space,
rights and cdebrate their identity and culturd particularity in the naiona contexts
where they live, in the European Union, in relation to the country of origin and
within a broader diaspora of people claming a space in a transnaiond,
decentraised community.

#eFor many members of diasporas — especidly for the younger generations — ther
presence in the Internet and other media dlows them to actively condruct,
communicate and celebrate their particular diasporic identities, which are not the
sane as those of thar parents and those of the people living in the digant
homeland.

#«The decentradised ontline communication empowers different  sections  of
diasporic  communities, which  can  negotiste ther identities within  these
communities, promote and experiment with different versons of ethnicity.

#«The nature of the Internet means that diasporas can communicate and get
information from locd, nationd and transnationa spaces — dl these a the same
time or sparaely. The flexibility of communication in space dlowed by the
Internet is competible with the flexibility of the rdation of diasporas with space —
diasporic beonging is shaped in locd, national and transnational spaces.

#=The Internet dlows the development of autonomous and decentraised networks of
communication; in the case of diagporas, which are goread across different
countries and continents, it crestes potentids for more democratic reaions within
these communities. Yet, this potentid for democratic relaions is not unobstructed;
often diasporic production is dominated by specific and more powerful voices
within those communities. Mediated communication is an area of sruggle.

& &The Internet gives space to extremist voices that otherwise could be less vishle.
Yet the extremis presence should not be overestimated. In  online
communication, as in al communication, participants and consumers agppropriate
media products and make choices, communication and media consumption is not

apassive process.
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